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2022 MEDIA
INDUSTRY UPDATE
& THE FUTURE

AHEAD

A Potpourri of Latest Media
Developments

A. MEDIA SCENARIO 2023
- AN UNCERTAIN FUTURE FOR
TRADITIONAL MEDIA?

1 As 2022 draws to an end, it is customary to look
back and try to discern how traditional electronic
media has fared from a mind-numbing lockdown in
the past two years.

Cll Big Picture
Summit recently
produced two
reports, one by
B oston
Consulting Group
titled Shaping the

Advertising

future of India M O Companies

& E. and the @ @
s_econdbyKPMG, Coment Iy .

titled  Sports '

Broadcasting-a
match made in
Heaven. Both
reports have
produced many data points, expert analyses, and
forecasts. Key takeaways-
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Major Trendsin Indian Media
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at $27-29Bn in 2022. With the Industry witnessing
strong growth tailwinds, it is poised to grow to $55—
65Bn by 2030 with a potential to reach $65-70Bn,
driven by growth in O.T.T. and gaming. (Not
Television).

€ The O.T.T. sphere has exploded with strong
subscription growth and increased investments in
content, especially Indian themes.

€ Ontheback of rising interest in interactivity, gaming
continues to show promising growth.

€ Metaverse stands at the confluence of multiple

disruptive technol ogies and will dictate strategy and

influence competitive advantage.

T.V. Sill Holding Audiences Together

YoY increase in T.V. households (Total 205Mn in

2022 led by Free Dish- (Stagnation in legacy

distribution.)

¢ +2-4% Declinein ARPU over the past threeyears
driven by the change in the Cable-
DTH FreeDish mix.

€ -8% Increase in average time spent

watching T.V. per day since 2019.

(O.T.T. is not a temporary

phenomenon).

O.T.T.Growth Tragjectory High

The primary driver isthe growth of the

SVOD segment, from 85-90M n

subscriptions in 2022 to 160-165M n subscriptions

in 2027. (Netflix is planning an ad-supported model)

€ The share of digital in the total video time has
increased 4x over the last six years, with a 40%
daily Increasein digital video consumption.

L 2R 4
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Great Mabile Gaming Potential

€ 85% of the market size to lead growth in this
“MobileFirst” culture. To grow exponentially, 16%—
19%.

€ 10x increase in gaming companies over the last
decade.

€ India's gaming opportunity is at a once-in-a-
generation inflexion point.

KPMG REPORT
SportsDrivingAhead

€ Television remainsthe dominant mediaplatform, with
an unparalleled reach of 900 million viewers.
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Affordability, the volume of original content and
challengesinfixed broadband penetrationin India
provide the predominance of the T.V. platform in
India

@ Television (T.V.) remainsthe largest mediaplatform
in Indiain terms of reach and consumer engagement.

€ Asper BARC, T.V.reached 210 million households
in 2020, translating into ~900 million individuals
whowatch T.V. regularly.

€@ T.V. households are expected to reach 250 million
by 2026.

@ During thefirst nine months
of 2022, sports content was
consumed by approximately
722 million viewers. The
Indian Premier League
reached 400 million across
demographics and genders.

€ Rural penetration at 61%
has been low owing to
SOcio-economic concerns,
grid electricity issues and
the relatively higher cost of T.V. infrastructurein
remote areas of the country. With government
schemes and improvements and rising per capita
disposable income, rural T.V. penetration in India
has significant headroom for growth.

€ 248 million households will be consuming linear
Television in 2026.

€ Growthwill bedivided between Pay T.V. and Freeto
Air (F.T.A.), with DD FreeDish expected to touch
52-55Million Households.

@ 97 per cent of TV HHsin India being single T.V.
|ends credence to the importance of family viewing.

€ Cord cuttingin Indiaremainsrelatively nascent, with
an estimated 0.5 million cord-cutters. ~13 million
H.H.s may be cord-cutting by 2026.

COMMENT

& Asthelndustry enters 2023 on a hopeful note, these
two excellent reports give valuable pointers to the
significant changes in the sector in the past two
years.

€ Lockdown changed viewing habits substantially,
helping the O.T.T. Sreaming Industry gain a foothold
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and make itself irreplaceable, at least in urban
India.

@ The current 200 million T.V. home market is still
skewed in favour of urban viewers, where cord-
cutting is now a pronounced and unpalatable part
of life for the Cable Industry.

€ \While at present, this writer predicts an uneasy
co-existence between the Legacy Distribution and
the brash new hyperactive streaming industry, the
burgeoning challenge of Free Dish should not
be mistakenly written off as being a rural
phenomenon or as affecting only pay TV DTH
platforms.

€ Once the scope and variety of Free Dish channels
are known (167 TV and 48 Radio channels), many
middle-class homes will adopt Free Dish, even in
metropolises.

& Thelegacy distribution sector can take comfort from
the fact that about 100 million homes (mainly in
rural India) are still to access pay TV.

€ However, the economics of reaching far-flung areas
or remote villages may be complex for the
fragmented Cable T.V. Industry. This is why Free
Dish is popular.

€ Onefinal observation - Cll Big Picture or FICCI
Frames Cable Industry largely shuns attending
media conferences. Their voice/viewpoint or
influence on the deliberations is zero. For some
reason, M.S.O.s, too, are silent spectators.

& Asthiswriter has often urged, it is necessary to be
alert and grab whatever opportunity comes to
ensurethelndustry survivesin futureyears.

B. BROADCASTERS HAPPY WITH
NEW N.T.O.

InlateNovember, the Telecom Regulatory Authority
of IndiaTRAI notified new amendmentsto the New Tar iff
Order of 2020 (NTO:2), stating:

€ Continuance of forbearance on M.R.P. of T.V.
channels for Broadcasters. (No change).

€ Only those channels with an M.R.P. of Rs.19/ - or
lesswill be permitted to be part of abouquet. (Amended
fromRs. 12 asper N.T.O. 2 of 2020)

€ A Broadcaster can offer amaximum discount of 45%

&l
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while pricing its bouquet of pay channels over the
sum of M.R.Psof all the pay channelsin that bouquet.
(New limit)

€ A discount offered as an
incentive by aBroadcaster on
the maximum retail priceof a
pay channel shall be based on
the combined subscription of
that channel bothin a-la-carte
and in bouquets. (New
formula to push a la carte
channels).

TheExplanatory Note states:

€ TRAI, in the present Tariff Amendment Order,
addressed only those critical issues suggested by the
Stakeholders' Committee for immediate
consideration to avoid inconvenience to consumers.

€ In addition, the Authority held multiple meetings
with representatives of L.C.O.s, including an online
meeting attended by mor e than 200 L COsfromacross
the country.

€ Several issues were put forward during these
meetings. TRAI has noted the suggestions and may
take further suitable measures if the situation
warrants.

COMMENT

& For the first time in nearly two decades,
Broadcasters have hailed TRAI and claimed NTO
2.0 as amended “ is the outcome of the strong
collaboration between the Industry and TRAI.
Rather than pursue a litigative approach to
address pending demands, our approach of
engaging in constructive dialogue has allowed
us to make strong progress in creating a more
conducive environment for the Industry on the
pricing front. We remain confident of moving to
an environment of regulatory forbearance,”

€ The giveaway is in the last sentence of the
expectation of moving (ultimately) to regulatory
forbearance. This has been the bugbear of
Broadcastersfromthe advent of thefirst pay channel
in early 2000.

€ \When TRAI was natified asthe Broadcast and Cable
Regulator in 2004, the Broadcasters filed a series
of writs in the courts challenging not only the
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regulatory Authority of TRAI but even Parliament
to bring broadcasting under the purview of the TRAI
Act in the absence of a Broadcast Act. They lost
consistently but kept up an adversarial relationship
with TRAI)

Thiswriter wonders whether the truce with TRAI is
tactical because there are, again, media murmurs
on ‘why the Network Cable Fee is so high, why
should F.T.A. Channels should pay Carriage Fees
etc.’.

Surprisingly though TRAI has revealed the
existence of a Stakeholders Committee and
mentioned an online meeting with 200 Last Mile
Operators- it has not published the Stake Holder
Committee Report or action points for meeting
with LMQOs, which, in the considered view of this
writer, it should do under Section 11 (4) of the
TRAI Act.

Thiswriter urgesthe cableindustry to be alert to
any adver se developments and further maintain
dialogue with both TRAI/MIB regularly.

NEW DOWNLINK
REGULATIONS BRING NEW
HEADACHES FOR
BROADCASTERS

The Press Information Bureau described the

Revised Downlinking/Uplinking Regulations issued in
November 2022 to promote ease of business:

*

*

L 2

L 2

Specific timelines have been proposed for a grant
of permission.

L.L.P.s/ companies would be allowed to uplink
foreign channels from Indian teleports, creating
employment opportunities and making India a
Teleport-hub for other countries.

A news agency can now get permission for 5years
against 1 year.

A channel can be uplinked by using facilities of

Ht.
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more than one teleport/ satellite as against only
one teleport/satellite.

€ Onecomposite set of Guidelines has replaced two
separate Guidelines.

€ The structure of the
Guidelines has  been
systematized to avoid
duplication and common

ZATIIE /HETTEE 1 JIAET T SUGRT H7% G 96T BT
3qfeids faT AT 7T & |
& feom e & u% AT Q2 T 7 &1 Srr-
T RIS @ qee faar E
&  EIEYF 3 AE A9EEl 7 aaT
# forg fsmfad'sn’ &t avemT &1
gafrerd fabar T & |

parameters. & A @ grIE B AT
@ Thepenalty clauses have been e 93T AT 2|
rationalized. ini i i A
I 1Z Ministry of Information and Broadcasting P WW/W@E%W ST

€ Thecompanies/L.L.P.shaving
permission to uplink and
downlink a channel may undertake public service
broadcasting (except where it may not be feasible)
for a minimum period of 30 minsin a day on themes
of national importance and social relevance.

COMMENT

& Thiswriter recalls that, in the olden days, Films
Division films had to be compulsorily shown in
cinema halls. Some of these were truly meant to
promote social and public causes and left an
impact but died away with the advent of 24-hour
Television and social media.

€ Theamended Downlinking Regulations mandate
to mandatorily bring public service broadcasting
on all channels (except Sports channels,
perhaps) will be a giant headache for the 901
registered channels, more so for the small
Broadcasters.

€ One can never be too sure of the rationale of the
new mandate except that at present, while there is
glib talk of “ self-regulation”, the ruling mood is
towards “ command and control.”

& Typically, the Broadcast Federations have not
directly commented on or protested against the new
mandate but have used print and digital media to
ask questions on whether there is a need
considering the content of many private TV
Channels and Doordarshan regularly producing
such content in as many as 35 channels.

4 By new mandate, M.l.B. seems to imply that
Doordarshan has failed as a Public Broadcaster.

B 7T ST STSHITE BT BT ST

&, I T wEE ST A AT @ F9dl 97 0
T & &7 7 &7 30 fAE @1 Iafy & fow qrEda®
891 GARW (7ET 77 q9T TR & q%T &) B A
gl

feoquiy

& TE T AT HIAT & [ QI fa 4 B & fee
TUTT @1 fbedl @l AfHard &9 F Rz agar or 1579
¥ B & A F AIE AT AdAE BRI w0
qEIaT &7 & [ & 37 39T guIE T IS, die 24
g2 AR it a7 ST 19 H=aT & ST &
T TS &7 7T |

& T T (9T T I B BIEHT) T AT B
o AT HaT AT @ @ [T FITerT SIS teita T
@ 901 Tiga awal @ fog oF a=r v aE
&I, TTEaT BIC T % fog |

& FiE U T TR % Jifad @ ar § [fvad T8 &
Tl &, [Hard 357 (& adar 4, Jafd a-fgaT s
IS a1 & 7 8, 7R FHeen ‘& A qaar
B 3T E |

& AN 9T GEERE B9 4 79 e 97 AT
feuquit a7 faprer 7@ faBaT B, e fie o Rforea
241 &1 IYFRT T8 F4IT G @ forq 61 T4 & [
FT BE (AT AT el @l A 97 o &7 w
AT & AT GG [afT &7 F 35 Il 4 AT
AT #T F9IET #T TET

& TSI % T SRS 7 T8 G & & [ gres
U% Aldaia GARE @ B9 § &% & T4 2 | UAr T8t

40 SATELLITE & CABLETV

DECEMBER 2022



MEDIA BEAT

This is not so, but Doordarshan’s viewership is a
fraction of the past.

€ This writer can only hope that the Broadcasters
will be free to interpret public service messaging
from the broad guidelines already available.
Further, there should be no ideological
contamination of a laudatory provision for public
Sservice content.

D. TOP TEN INDIAN MEDIA

COMPANIES

A recent infographic in the Business Standar d has
caused ripples in the Indian media industry. This claims,
based on various earning criteria and filing data, that the
top ten mediacompanies are:

¢ Mea —Rs. 16,189 crores
€ Zed/Sony (combined)  —Rs. 15,056 crores
€ Disney/Sar —Rs. 14,350 crores
4 Googlelndia —Rs. 13,886 crores
¢ TimesGroup —Rs. 8,000 crores
¢ Jiolnfocom —Rs. 7,000 crores
¢ TataSkyD.T.H. —Rs. 4,741 crores
¢ Airte TV —Rs. 4,000 crores
¢ SunT.V. —Rs. 3,504 crores
¢ DBCorp —Rs. 1,788 crores
COMMENT

€ The infographic compares the top ten media
companies ten years ago with 2022.

€ Itisinteresting to seethat despitethe bitter complaint
of how TRAI has hobbled the ability of Broadcasters
to grow with unfavourable tariff regulations, Zee/
Sony has raced to the second position, and Star
Disney is steady in the third position, with Sun T.V.
at 9th position.

€ The Distribution industry is well represented by
Tata Sky and Airtel T.V., and the print industry by
D.B. Corporation.

¢ Thefutureisdigital, and the next ten years will see
more digital companies enter the top ten.

€ Where does that |eave legacy media? Whistling
in the dark, thiswriter feels. They must awaken
and change in a fast-moving “ metaverse”
universe.

.
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E.

AMAZON CRICKET RIGHTS RUN
INTO REGULATORY MAZE

@ For the past decade, International Cricket Rights

for Indian Television have been bagged by either
Star (now Disney Star) or Sony (to merge shortly
with Zeeg).

In December 2021, Amazon
Prime Video acquired
exclusive rights to provide
live coverage of New Zealand
Cricket in India, from
October 24,2022, to April 30,

oDl series started
immediately after theWorld Cup
in November 2022. Subsequent
events in TDSAT/Delhi High
Court revealed that Amazon
separately entered into an
agreement with Prasar
Bhar ati, which was "given the
limited right to re-transmit the <
said matches restricted to the ‘p
DTH platform owned by it and 'q,s\
known as DD Free Dish."

While details of the agreement
between Amazon and Prasar
Bharati have not been revealed

decided to carry advertisements

during the live feed, it was desirous

of reaching out to the considerable viewer base of
DD FreeDish estimated at 43-45 million viewers.

This should have left DTH Networks and Cable
Platforms high and dry asthe viewers either would
have to subscribe to Amazon Prime or watch the
matcheson DD Free Dish. However, Dish TV found
a loophole that led to a fascinating legal battle
leaving Amazon grappling with the intricacies of
outmoded complex Broadcast regulations.

Amazon claimed in court that though it had given
limited rights to Prasar Bharati to carry the live

) amazo.n
prime video
i(:i?.ndia-New Zealand T-20/ v’

ST

4R B

(even to the Courts), it can be 2 /
presumed that as Amazon had d ISh tv

§. Prome qagaar § G891 SAET @

fpde afer

& USd Us 9@ F, YA oiiaed & o Siamsed

fhdhe AfedT a1 @ R (3@ e ®’R) @1 g
(Forreer < &1 oWt & =1y forerr &9 71 721 ) 21 e
fepa ST 7@ % |

¢ RS 2021 § FASH UEA
difsar 7 24 JFEEX 2022 T 30
YT 2026 TH WA 4 FeAIAS
fede @1 @za FaT T©E & &
for fardra sferepre arad foar % |

¢ & 2022 § fRgE@ey & A
e ARA-=sia s d-20 /a3
gaa g% 53 | e /el I
[ H A1 @l JSAE A qal gl
% [ IS T FE 7 JER AR &
e Uehy THIAT [, [o77 39 e
arel ST wewrH i St Bt
Oy R @ w7 F a1 G ar 3@ it @l

v,-\ for 7 gmia & &1 ‘difsa’ s
\—\P‘Q' fear T ar)’

¢  Tafh M A7 TER ARl

@ 9Td THE @l [T Yehe el fohar

™ % (T T f6 e & g o), @

qHT ST Al & 16 Gich M o Tzd BiS

@ e faemae R @ S fean o, e
S W By 7 43-45 Rferm & sgwta
g9 & NG T Uga B 35H oA |

T SR s AN &Had WEHH & fo1T BTl o
T TS T G, Fiih g9kl &l a1 A1 ST IS
@ AT @A BT a1 SXEl Wl 89 W wg gmer
21T | 2T, {9 St @1 us =T @ AT &
uz1, 9% aed U@ SEud B @25 86 S @l
ot ST ST bl QI Stfed 9AroT PRt @l Jeieria
H ST 9T

SO A e § e fear 6 erfe IR g R
A B dad Wt B9 T @za i @ T & fifd
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feed only to Free Dish, it discovered that Dish TV
and others were also carrying the live feed. So, it
issued a cease-and-desist noticeto Prasar Bhar ati
for violating contractual terms, which led Prasar
Bharati to encrypt the Live Cricket Feed.

St T o1, Wi g% uar g {6 B9 Sdr
F o AR WIS o 78 ¥ | AT 3 JER WA &
AIFY I 9 B Iedsd B & ] GGy R
e T &I g2, 7 BP0 GER Rl & g
fpdbe Wi @1 Ui & Tl
a1 &elt 7 grEER far foaem sit el
RGBT § U ITddT S87 &l adb (&A1 fh
TR AR SIS0 Wied @ I @l a9 d@ e
T& BT T AT D [

€ Dish TV filed a Petition in the Telecom Disputes
Settlement and Appellate Tribunal arguing that
Prasar Bharati cannot encrypt the contents of DD
Sportsaslong asit remainsin the list of Free-to-
air channels, which are required to be compulsorily
carried by al cable
operators under
Section 8 of the
CableAct.

€ TDSAT agreed
with Dish TV and
directed that
Prasar Bhar ati
remove the
encryption,
stating, "thereisa
prima facie case
in favour of the
Petitioners. We,
therefore, direct respondent no. 1 to supply DD
Sports 1.0 channel (FTA) inan unencrypted mode
during the pendency of these Broadcasting
Petitions.”

€ Amazon immediately filed awrit inthe Delhi High
Court, which too rejected the Amazon petitionin a
single hearing stating: "Thus, even if the content in
question be one which Prasar Bharati acquired
under Section 12(3)(c) of the [Prasar Bharati
(Broadcasting Corporation of India) Act]1990
Act, aslong as the sameisaired on the DD Sports
platform, it would be subject to the power that the
Union Government may exer cise under Section 8
of the 1995 Act,".

COMMENT

€ The reason why Amazon has failed to obtain so

far relief is the fact that its regulatory wing did
not notice the glaring loophole in the existing
Broadcast Regulations, which empowers the
Government to direct carriage of important sports

T2 Wl-g-Ta Il Dl
T § o = 7, W
hew AfafEw @
8 & ded T Had Jeah
"l A wT A e
@I 9T 21l & |
* Feme 9 By
Al & A et e
® 3T GAT 9T Dl
UfhH 22 &1 e ad
3T Fal o ‘afardra
@ ve 4 U g gl
BT AT 2 | ZAfe1T &7 37 QAT sl & diad 787 &
2T S8t WieH 1.0 W (W) 1 ufaardt AT
1 & SUERE g Tyl & @1 Sesr & &/
O 7 A el S OEWd § UF e g
F1, N T UF 2 gAAE § SO @1 A @
TR BT G &2l o 57 YT, Tl &1 faranrefiT arr
gz & o R 9Ret 7 (99 ARedt (Fis@eT
BRURI 3% 3fear) sififam) 1990 siftrfam
@ 9rT 12 (3) () & TET BT AT oA, T TH
fa 57 St @iy wewd T gmia fHar &) 9'
1995 @I IfIfTT @t 9T 8 % TET HE BN
BT 4T @1 o1 arel ST @ 37T & |

feogufy
& ST AT dF BT U HIH § A% TET B, 34T

PV TE & [ah 39% (74 [T 7 et Tarer fAfemt
¥ mez gifgl a7 eq 9@ &, d1 e @ gy
gisIReT Rram (78R aret & arg sifvard
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content on the Doordar shan Platformin terms of
the Sports Broadcasting Signals (Mandatory
Sharing with Prasar Bharati) Act, 2007 read with
Section 8 of the Cable Act which direct
distributors to compulsorily carry many
Doordarshan channels including DD Sports.

€ The existing Broadcasting and Cable

Regulations are far behind recent technological
developments like streaming live sports signals.
Amazon has gotten caught in the quagmire of
outmoded regulations.

€ However, this writer feels the battle is not over.

No doubt, a Division Bench appeal will follow,
with either side settling the matter in the Supreme
Court.

& Thiswriter urgesthat when the Telegraph Act is

to be replaced by a new Telecommunication Bill
shortly, the Ministry of Information and
Broadcasting should start work on a
comprehensive Electronic Media Regulation Act
which is technology neutral and replaces the
current highly unsatisfactory mode of regulating
this vibrant sector through a completely
outmoded Cable Act.

€ Will it happen? This writer is not sanguine but

keeps hisfingerscrossed. B

*

*

AEET) SRIAT, 2007 % 7T FA ST
P YRT 8 % FeH ¥ 7EI WIHAl 97 Fedql T
1S WigH AT @ §7edT Al @ AHar B 7
qHIRT BT @ [He9T gar 2 |

T 4 &I & dalal 4 3 agd Uis & | s
T [T & aaed 4 ®F T4 E

&I, 7 @a% B @I & & @=E a9 TE 55
21394 B3 9% TE & [ U 2497 a9 I BT
qT 7, 57 ST 92 91 B2 5 APt & s |
98 @G® ITIE FT & b 79 sftg & e
Sférferera &1 @ T8 qREar fagdas g
gforeenfiT far T 8, a3 TaRY FATTd
&l TF A9 seragifia HifsEm ferfreraeT
SRIfET g &M @ FAT ALY, ST awAls
aeey & ol ¢t @E 4 g daa sfaT &
I § 39 Sad 8T @ RfEhT & & ad
q At FaareTE dite & g
#ear 81

71 Qar g7 dgs e & 8, feY
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